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Square Feet Retail per Person

20.2 sf
3.3 sf
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- - 2.3 sf 1.1 sf
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Source: Shopping Centers Today Copyright 2009 Gibbs Planning Group, Inc.
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Shopability':

Delray Beach, Florida
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DowNTOWN DELRAY BEACH MASTER PLAN DELRAY BEACH

CENTRAL BUSINESS DISTRICT

ARCHITECTURAL DESIGN
GUIDELINES

City of Delsay Beach, Flosida
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Medlum Term Implementatlon Strategies

e 9 \ P v _ : e 5 Comprehensive parking plan
" R, "‘" . Branding, wayfinding, signage
Shopablllty AnaIyS|s N, - On-strest striping
Delray Beach, Florida N i - Downtown Roundabout stops
Site furnishings
Infill city owned parcels
Desire paths
Deceleration lanes
Bike routes
Fagade improvement grants
Sunset nonconforming stores
Sign Code
Consolidate CBD zoning
Private parking pool
City-wide valet
Business recruitment

Pilot meter system ; 3 ; Pilot meter system

Study parking capacity . » Study parking capacity
Establish parking fund ! ' } Establish parking fund
Consistent parking signage ) 3 X % L Consistent parking signage
Clean parking garages Fs | 2 ; Clean parking garages
Relocate valet parking N\ S o Relocate valet parking
Consolidate parking time limits . \ VN, A Consolidate parking time limits
Use library/courthouse parking g : ¥ bl s Use library/courthouse parking
Private parking standard B B e L 1) Private parking standard
National chain policy 7 T, N & National chain policy

Clean public surfaces ‘ L0 By Clean public surfaces

Improve crosswalks 3 o < > =] Improve crosswalks

Fix pavers S 9 G af { ) | ; Fix pavers

Trim landscaping \ ) gk Trim landscaping

Outdoor dining enforcement S\=+ ( - Outdoor dining enforcement
Storefront guidelines § \ Storefront guidelines

Update worn storefronts A B : Update worn storefronts
Review LDRs AN B Review LDRs

Update plans p RS G £ Update plans

Gibbs Group
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Pilot meter system
Study parkind capacity
Establish parking fund
Consistent parking signage
Clean parking garages
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+60%

+40%

+20%

0% -

-20%

Ave. Household Incomes 1970-2020

+6%

Middle 1/3 Households

1970 1980 1990 2000 2010 2020
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Rent: 7-10% of Sales
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Tourist Love to Shop & Dine: No. 1 Activity & Spending
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Shopping

Destinations

Whether you're gift Haritifiig
or treating youUrself;"downtoy
Birmingham is fulll of hpppi

BestDate Spot
See whéf¥e to spenda ni
fiéitowrifor glrls'Ty out. Q\, -
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for Gifts

Whether you are shopping for an
heirloom quality baby shower gift or
want to spend an afternoon finding
just the perfect romantic present for
your Valentine — Birmingham is

a one-stop shop for all your gifting
needs. With its mix of independent
and nationally known shops, you'll
find something here for everyone and
every holiday.

H
g
2

BY LINDSAY SCHEY
OF THEGIFTINSIDER.COM

About The Gift Insider:

Birmingham resident Lindsay Schey is the
founder and gift expert of thegiftinsider

com, a gifting resource that helps users find

hand-selected and creative gift ideas. Lindsay
scours the web, boutiques and magazines

to discover the most unique and creative

gift finds along with thoughtful ways to give

them. In addition to curating the site, Lindsay
is regularly interviewed about her favorite
gift picks on morning news shows across the
country, is a gift trend contributor for various
publications and has been mentioned on
prominent outlets including EINews.com,
Forbes.com and New York Magazine.

| Birmingham MAGAZINE

HOLIDAY GIFTS

Adventures inToys

250 W. Maple Road | 248-646-5550
This longtime favorite toy shop has a well-curated selection of books,
toys and gifts for kids of all ages. From the hottest toys of the season
to classic picks that will be cherished for years, you can check off all the
little ones on your list at this independent Birmingham staple.

Found Objects I

168'S. Old Woodward Ave.
248-220-4999

In addition to offering stylish
clothing and accessories,
Found Objects is full of
unique home goods, go-to
hostess gifts and stylish
baby gifts that are hard to

find anywhere else. It's the S
perfect spot when shopping

for that person who loves
things unique, special and
one-of-a-kind

Paper Source

115 W. Maple Road

248-594-4954

Paper Source is a charming
go-to spot for any and all

your gifting needs. They

have giftables for any age,
greeting cards for all types
and an impressive selection of
wrapping supplies — making

/it the perfect one-stop-shop

for holiday gifts. Make sure to
check out their crafting section
and in-store demos if you are
looking to go the DIY route,

continued on 46
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Parking Signage
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2 PAIKING
“ % Eadsoad Lot
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LOWER LEVEL PARKING RESERVED FOR
PERMITTED VEMICLES ONLY:

9AM - 5PM DAILY

T i
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SAM - 5PM BAILY
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Harbor Springs, Mich.
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Women’s Fashion

Designer Storefronts
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Delray Beach Shopability Analysis
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